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Project Guidelines

Digital Portfolios

File Formats: You want your portfolio to be easily accessible. Any hassles, and the client puts it in the bin. Powerpoint, .pdf, and Flash files are cross platform, but you must test them to ensure they open correctly. An html portfolio on cd is another option.

Content: You don’t need to describe your entire career. Just show the images you think are the type this client will find interesting. Ten great images are better than the same ten images with an additional 15 thrown in as padding. They dilute the presentation. Don’t show preparatory images, just the ones that work.

File Size: Remember, you are presenting on screen, so you don’t need 20mb images. I’ve had people put 25 images of 50mb each, and then wonder why their pdf doesn’t open. Correct size is part of the design process. 

Potential Clients: Write down their names and addresses. Don’t say, ‘a Sunday magazine’ or ‘a photographic gallery’. Know who you are speaking with, and the kind of images they have used in the past. Would a fashion magazine editor like to see pretty landscapes? Does a gallery want to see sunset shots? 

Package: You have to put this in the post. It has to be postmarked on time. Make the package neat and tidy, or the client will put it in the bin. Make sure your contact details are clear. Make a sticker for the cd, don’t just write with a marker or include a blank cd.

Read the advice from professionals regarding portfolio presentation. Remember that this is one stage in your contact with potential clients. You won’t get a job based solely on this presentation, but you could lose a client. 

